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Digital Marketing Dublin

Now in its fourth year, Digital Marketing Dublin will feature expert speakers from across the spectrum of digital marketing including
a focus on targeting specific audiences through tools such as SEO, paid search and email marketing.

Digital marketing is now more important than ever and should be at the heart of your organisation’s overall marketing strategy.
There is an ever increasing demand for marketers to be agile, they need to respond faster to new trends, changing consumer
behaviours and fluctuating budgets.

New Al technologies are creating immense opportunities for marketers. From highly personalised recommendations to enhancing
content creation, there is no doubt that Al is transforming the world of digital marketing. Embracing Al should now be considered
essential in your digital marketing strategy.

Sustainability is another key theme in 2025. Agencies and brands should look at the wider impact of their marketing plan and

how this can drive positive change.
imine best practice
- ’

#DMDublin will get to the heart of digital planning and strategy. Leading digital marketing experts will
and achieving results, giving examples of successful campaigns.
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Key issues to be examined:
Digital marketing strategy and plan b
Al and new technologies “
Sustainability communications
Influencer marketing
Content marketing
SEO
Paid search advertising
Data and analytics
Social media
Video

Inclusive UX design

Who should attend?
'Digital Marketing Professionals e Press Officers
e Marketing Directors / Managers / Executives e Brand Managers
e Chief Executives e Communication Specialists / Directors / Officers
¢ Digital marketing teams e Media Managers
e Business Development e Social Media Editors
e Video Production Managers e Ecommerce
e PR Managers & Officers e Graphic Designers
¢ Fundraising and Engagement e Web and Mobile Designers

www.dmdublin.ie



2025 Programme

0830 Registration and morning coffee

0900 Chair’s welcome and introduction: Are they #ToolntoYou: How Women's Aid
reaches young people through their
#ToolnfoYou campaign

Mary Hayes, Too Into You Coordinator
Women'’s Aid Ireland

Darragh Doyle
Strategic Communications
Dublin City Council Culture Company

Digital marketing in the age of Al
Maryrose Lyons, Founder
The Al Institute

Influencer marketing: Student Fresher’s Night
with Musgrave MarketPlace

Emma Toal, Assistant Brand Manager
Musgrave MarketPlace

Benchmarking Your Brand's Discoverability in
LLMs vs. Traditional Search Questions & answers / Panel discussion
JR Oakes, VP Strategy

Locomotive 1300 Networking lunch

1400 Scaling your social media strategy
From Pitch to Platform: Expanding Audience
@ Reach Through Gaming

Joanne Farnonl, Marketing Communications
Gemma Adams, Head of Digital Transformation

and Content Lead
An Post (invitea)

Irish Distillers
Untapped Influence: Unlocking the marketing

Digital marketing at Bord Bia @ power of your leadership team on LinkedIn
4 Y ‘

Rowena Crowley
Digital Director
Drury

Maedbh McDonald, Head of Digital Marketing
Bord Bia
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Questions & answers / Panel discussion The future of Search
Iky Tai
1045 Coffee and networking break SEO Manager

1115 Building brand authenticity through digital JP Morgan Workplace Solutions
marketing
j Paul Nolan Why inclusive UX design creates better digital
5 ' Associate Director, Head of Marketing experiences
‘ RCSI Kevin Horan
Head of Digital Design

From greenwashing to greenhushing: The k13

digital marketing challenge

Questions & answers / Panel discussion
Laura Costello

Head of Sustainability & Planet Services 1530 Genrerencerelose
THINKHOUSE

Why attend?
e Face to face networking with digital marketing
and communication professionals

e Hear leading digital marketing practitioners:
Visiting and local speakers

¢ Enhance your digital marketing and
communication skills

e Learning: New trends and the latest insights

e Examples of best practice use across different
sectors




| WISH TO:

|:| Reserve delegate places at Digital Marketing Dublin

Early bird rate €295 + VAT (ending Thursday 31st July)
Delegate rate €345 + VAT
Charity rate €195 + VAT
Bring your team! Contact us for group bookings discount by emailing registration@eolasmagazine.ie

Fee includes documentation, lunch and other refreshments served during the conference and is payable in advance.
Fee does not include accommodation or travel.

|:| Receive details of exhibition and sponsorship opportunities at Digital Marketing Dublin 2025

|:| Receive details of future eolas events and publications

Delegate details

Name:

Job title:

Organisation:

Address:

Eircode:

Telephone:

Email:

Payment options

[]1enclose a cheque for €
Payable to ‘bmf Business Services E&P Limited'.

[] Please invoice me

[] Please debit my Visa / Mastercard

Card number

INO00O0000000000 | SR

Name of card holder o
Register now

Signature

Expiry date Security code

(Please provide card billing address if different from company address) www.dmdublin.ie
Other ways to book... Acknowledgement of Terms and conditions

registration
Once booked places may not be cancelled.

By email o Confirmation of registration will be )
registration@eolasmagazine.ie If you are unable to attend, you can send a substitute

emailed to all delegates following o ) Y
. o . participant instead, at no additional charge.
receipt of registration details. If

o Online you have not received your Failure to attend requires full payment.

www.dmdublin.ie

acknowledgement within 48 Conference fees includes entry for one person per ticket.
By telephone hogrs Of_ registering, Pleése ‘contact We intend to photograph this event. Any photographs will
Q 01 661 3755 registration@eolasmagazine.ie to be used only for our own publications.
confirm your booking.

You can unsubscribe from recieving information at any time,

Please scan the QR code i L
please email info@eolasmagazine.ie




